
 
BASIQ 2024 International Conference 

on New Trends in Sustainable Business and Consumption 
 

682 

An Empirical Analysis of Psycho-Sensoriality in Tourism 
through the Lens of Artificial Intelligence 

Puiu Nistoreanu1, Liliana Nicodim2, Bogdan Gabriel Nistoreanu3 and Shahrazad Hadad4  
1)3)4)  Bucharest University of Economic Studies, Bucharest, Romania  

2) Ovidius University, Constanța, Romania  
E-mail: author1@gmail.com; E-mail: author2@yahoo.com 

E-mail: author3@hotmail.com 
 

Please cite this paper as: 
Nistoreanu, P., Nicodim, L., Nistoreanu, B.G., and Hadad, S.,2024. An Empirical 
Analysis of Psycho-Sensoriality in Tourism through the Lens of Artificial 
Intelligence. In: R. Pamfilie, V. Dinu, C. Vasiliu, D. Pleșea, L. Tăchiciu 
eds. 2024. 10th BASIQ International Conference on New Trends in Sustainable 
Business and Consumption. Almeria, Spain, 6-8 June 2024. Bucharest: Editura 
ASE, pp. 682-689 

DOI: 10.24818/BASIQ/2024/10/036 
 

Abstract 

Research in cognitive science shows that emotions are often stronger determinants of human behavior than 
rational thinking (Sylwester, 1994). In economic sciences and particularly in business administration, 
various authors have emphasized the importance of understanding consumers' emotional responses, as 
emotions strongly influence motivation, satisfaction, and behavioral intentions (Dubé & Menon, 2000; 
Prayag, Hosany & Odeh, 2013). 
In the context of travel and tourism, satisfying experiences are considered to contribute positively to the 
overall quality of life of tourists (Sirgy, 2002). There is also a clear link between the positive emotions 
experienced at a destination and memorable tourist experiences (Tung & Ritchie, 2011). 
A memorable or satisfying experience is not strictly characterized by the positive emotions felt at the 
destination; it also involves a range of personal benefits such as social, intellectual, self, and physical 
development. It is evident that people experience the world through their entire bodies, and tourists' 
experiences (and thus emotions) are closely related to the sensory stimuli recorded at the destination. 
Giving the example of walking through a tourist destination with its sights, sounds, and smells, looking 
locals in the eye, seeing their frowns, smiles, expressions, and reactions, Csikszentmihalyi (2012) 
recognizes the crucial importance of senses in tourism experiences. 
Therefore, tourists' sensory experiences partially explain the positive emotions and learning outcomes 
associated with travel and tourism. Despite the evident sensory behavior in tourism, few researchers have 
paid attention to tourists' sensory experiences (Crouch & Desforges, 2003; Matteucci, 2014). 
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Introduction  

An empirical analysis of psycho-sensory experiences in tourism through the lens of artificial intelligence 
could be highly valuable and innovative. By combining knowledge from psychology and sensory sciences 
with the power of AI technologies, researchers could gain a deeper understanding of how people perceive 
and experience travel. 

This analysis could explore how AI can be used to measure and interpret travelers' sensory responses during 
tourism experiences. For example, using sensors and AI algorithms, researchers could assess travelers' 
emotional reactions to different aspects of their journeys, such as landscapes, culinary delights, or cultural 
interactions. 

In addition to understanding sensory experiences, such analysis could also contribute to improving the 
customization of tourism offerings. By utilizing data obtained from AI analyses, companies in the tourism 
industry could better tailor services and experiences to meet individual travelers' preferences. 
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Figure no. 1. Author-Crafted Visual: Nadeem Mustafa’s Canva Masterpiece 

Source: https://pub.aimind.so/exploring-the-future-of-sensory-ai-and-its-impact-on-human-machine-interaction-
76abcb553725 

 

Furthermore, such analysis could have significant implications for destination development and promotion. 
By gaining a better understanding of how certain aspects of a location impact travelers' sensory experiences, 
authorities and tourism operators could optimize their marketing strategies and improve infrastructure more 
effectively to attract visitors. 

Although it seems that modern society increasingly emphasizes the accumulation of academic skills and 
intellectual development, and less on building the sensory-motor foundation, which practically constitutes 
the basis for a more solid and richer development of intelligence. Through constant contact with and 
exploration of the environment, intelligence creates a repertoire of operative ideas, without which abstract 
functioning would lack foundation, precision, accuracy, and inspiration. The value of sensory education 
and the refinement of the senses, even though this process constitutes only a temporary stage in a person's 
life, does not diminish, because it develops and forms throughout one's entire life, leading to the formation 
of fundamental ideas and intelligent skills. Educating sensory processes aims at developing skills and 
abilities that serve as a starting point in cognitive and language development. Sensory stimulation 
conditions a person's abilities in the main areas: communication, cognitive development, personal and 
social autonomy. 
The five well-known sensory systems are: 
1. The tactile sense 
2. The auditory sense 
3. The visual sense 
4. The olfactory sensory system 
5. The gustatory sensory system 
Specialized literature also discusses three lesser-known sensory systems: 
A. The vestibular system 
B. The proprioceptive system 
C. Interoception 
In general, practice utilizes the five senses. 
 

The Practical-Applicative Nature of Knowledge Experiences 

Through the senses, the understanding between the organism and the environment becomes more refined. 
Information is taken from the surrounding environment through the senses: sight, hearing, touch, taste, and 
smell. Throughout existence, due to unique life experiences, individuals develop a predominant system of 
representation. 

Considering these aspects, neuro-linguistic programming (NLP) represents the study of how thinking, 
language, and behavior function. Programming refers to certain strategies that guide us in life, "neuro" 
represents the way we think and use our inner resources, and "linguistic" involves the language we choose 
to communicate. 
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Even though there is a preferred sensory system, each of us has the opportunity to expand our thinking 
patterns, making our mind more agile, just as physical flexibility increases with exercise. 

Thus, sensory stimulation and brain development influence and depend on each other. The brain is the main 
coordinator and command center of the organism. Like a telephone exchange, it receives messages from 
the eyes, ears, nose, tongue, and skin and sends signals to the muscles and glands. 

The French psychologist Norbert Sillamy explains that sensitivity—the greater or lesser capacity of each 
individual to have sensations—depends on the integrity and maturity of nerve pathways. In children with 
mental deficiencies, due to diffuse damage to the cortex, the central segment of the analyzers, their 
sensitivity, especially differential sensitivity, remains low, against a background of high sensory thresholds. 
Also, there is often an increase in latency or, conversely, a hastening in their responses to sensory stimuli. 
The impairment of sensitivity is one of the traits that can be observed early in mentally deficient individuals 
and will negatively influence their sensory-perceptual activity and the formation of their cognitive abilities. 

 

Specific Activities for Stimulating and Developing Sensory Capacity 

For tourism activities, visual capacities are necessary for understanding and learning colors, dimensions, 
positions and directions, shapes, volumes, and the qualities of light. At the same time, the sense of 
observation, attention, and visual memory are developed. 

Specific activities for developing auditory sensitivity include recognizing and differentiating timbre, sound 
intensity, and rhythm patterns. 

In olfactory stimulation, activities focus on familiar smells, the scents of liquids, foods, perfumes, and 
soaps, as well as specific natural odors. 

The capacity to stimulate gustatory sensitivity is achieved through taste discrimination activities, 
identifying different tastes, recognizing the specificity of tastes, and discovering pleasant or unpleasant 
tastes. 

Tactile stimulation is facilitated by encouraging a child's interaction with various textures of surrounding 
objects, fostering their closeness to the diversity of nature. In addition to the five classical senses mentioned 
by Aristotle two millennia ago, physiologists also refer to the kinesthetic sense, which involves the ability 
to perceive the movement of different body parts. 

Almost all sensory experiences are accompanied by movements. We can move without touching anything, 
reproduce and recall the movement made, and its direction, thus stimulating the kinesthetic sense. When 
we move and touch something, two sensations merge: the tactile and muscular sensations, resulting in a 
special sense that psychologists have called the stereognostic sense. 

The sensory system receives the energy of stimuli and transmits it as nerve impulses to the central nervous 
system. At any moment, the human brain receives an enormous volume of information about objects and 
phenomena from both the external and internal environments. 

Research begun in the 20th century and continued in our century has led to the finding that 1% of this 
information is received by the gustatory analyzer, 1.5% by touch, 3.5% by smell, 11% by hearing, and 83% 
by sight. The total information reaching the analyzers is 10¹¹ bits/second, while the information received 
by the central nervous system is 10⁷ bits/second. 

This information is entirely subjected to unconscious analysis. Over 99% is disregarded as insignificant. 
Sleep is the most effective "anti-information" protection mechanism for the body. A single night of 
insomnia causes 460,000 bits to enter the realm of consciousness. The sensory system's organs include 
analyzers: visual (eye), olfactory (nose), auditory (ear), gustatory (oral cavity), and cutaneous (skin). 

 

Sensory Marketing and Tourism 

Sensory marketing focuses on the impact of the five senses on the consumer experience (Giboreau, Body, 
2007, p. 8). Regardless of the objectives—such as targeting new markets by understanding the sensations 
that certain categories of consumers respond to; developing new products by exploring and utilizing stimuli 
that impart a desired or expected sensation or a coherent complex of sensations to consumers; or 
repositioning current products by emphasizing, pooling, or updating those sensations that prove to be in 
line with consumer needs—the starting point in sensory marketing, in the context of the tourism experience, 
is the preliminary analysis of sensory properties. This involves assessing tourists' contact with the 
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destination through its specific resources, as well as with tourism products and/or services, in order to group 
or regroup them into a structure that aligns with product levels and adds value. 

Given the increased sophistication of consumer needs, tourism products must contain a significant number 
of "sensory contact points" with the consumer, engaging all senses for a complex tourism experience. 

For example, to create a complex visual experience, marketing specialists must continuously consider and 
analyze the color palette used, brightness, transparency, reflections, motifs, surface, volume, and textures. 
Additionally, the control of each dimension must be calibrated according to the product concept or the 
integrated product, in relation to the needs and/or desires of the consumer, and potentially in comparison 
to competitors' products. 

 

Implementation of Sensory Marketing in Tourism 

Visual Experience: Ensure that the visual elements of a tourist destination, such as architecture, 
landscapes, and interior designs, are appealing and memorable. Use of vibrant and harmonious color 
schemes, strategic lighting, and aesthetically pleasing design can enhance the visual appeal. 

Auditory Experience: Incorporate sounds that are unique to the destination, such as local music, natural 
sounds like waves or birds, and ambient noise that reflects the culture and environment. This can help in 
creating an auditory signature for the destination. 

Olfactory Experience: Utilize scents that are characteristic of the location, such as the smell of local 
cuisine, flowers, or sea breeze. This can be achieved through strategic placement of scented products in key 
areas. 

Gustatory Experience: Offer tasting sessions of local food and beverages, allowing tourists to savor the 
unique flavors of the region. This can be integrated into dining experiences, food tours, and culinary 
workshops. 

Tactile Experience: Encourage tourists to engage with the environment through activities that involve 
touch, such as handling local crafts, participating in hands-on workshops, or exploring natural textures 
through activities like hiking or beachcombing. 

By thoughtfully integrating these sensory elements, tourism marketing can create a richer, more immersive 
experience that resonates with tourists on multiple levels, leading to greater satisfaction and memorable 
experiences. 

 

The Future of Sensory Artificial Intelligence and Its Impact on Human-Machine Interaction 

Sensory Artificial Intelligence (AI) is an emerging field that integrates sensory perception capabilities into 
AI systems. This allows machines to perceive and interpret the environment similarly to humans, using 
visual, auditory, olfactory, gustatory, and tactile senses. The future of this technology promises to 
revolutionize human-machine interaction, having a significant impact across various fields. 

Key Developments in Sensory AI 

1. Computer Vision: Technologies for facial recognition, object detection, and image analysis will be-
come more advanced, enabling machines to understand and interpret the surrounding environment with 
accuracy comparable to or even surpassing that of humans. 

2. Natural Language Processing and Voice Recognition: AI will continue to improve in understanding 
and generating natural language, facilitating smoother and more natural interactions between humans 
and machines. Voice recognition systems will become more precise and capable of understanding the 
nuances and context of human conversations. 

3. Artificial Tactile Sense: The development of advanced tactile sensors will allow robots and devices to 
feel and manipulate objects with precision and delicacy similar to the human hand, opening new possi-
bilities in fields such as robotics, surgery, and manufacturing. 

4. Olfactory and Gustatory Systems: Sensors that mimic human olfactory and gustatory senses will be 
integrated into AI to detect and analyze smells and tastes, with applications in food safety, medical 
diagnostics, and the cosmetic industry. 

Impact on Human-Machine Interaction 
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1. Personalized and Immersive Experiences: Sensory AI will enable the creation of personalized and 
immersive experiences in various domains, including tourism, retail, education, and entertainment. For 
example, a tourism assistant equipped with sensory AI could offer recommendations based on individ-
ual preferences and emotional reactions to various stimuli. 

2. Improved User Interfaces: User interfaces will become more intuitive and efficient, adapting in real-
time to the needs and preferences of users. This will facilitate the use of technology by people with 
disabilities or special needs, improving digital accessibility and inclusion. 

3. Collaboration Between Humans and Robots: Sensory AI will facilitate collaboration between hu-
mans and robots in various work environments, such as factories, hospitals, and smart homes. Robots 
equipped with tactile sensors and advanced perception capabilities will be able to work safely and effi-
ciently alongside humans, performing complex tasks that require precision and dexterity. 

4. Advanced Medical Diagnosis and Treatment: Sensory AI will have a significant impact in the med-
ical field, improving diagnoses and treatments. Olfactory and gustatory sensors, for example, will be 
able to detect the presence of diseases by analyzing breath or other bodily fluids, facilitating early in-
terventions and personalized treatments. 

5. Autonomous Systems and Intelligent Vehicles: Autonomous vehicles equipped with sensory AI will 
be able to navigate and make decisions in complex environments, ensuring safety and efficiency in 
transportation. These systems will be capable of perceiving and reacting to traffic conditions, road signs, 
and the behavior of other traffic participants, reducing the risk of accidents and congestion 

 

Challenges and Ethical Considerations 

1. Privacy and Data Security: The extensive use of sensors and sensory AI raises concerns about privacy 
and data security. It is essential to develop appropriate legal frameworks and regulations to protect 
personal information and prevent misuse. 

2. Impact on the Workforce: Automation and the integration of sensory AI in various industries could 
lead to significant changes in the labor market, including the loss of traditional jobs and the need for 
workforce retraining. It is crucial to develop strategies to support the transition and adaptation of work-
ers to new technological realities. 

3. Ethical Decisions and Responsibility: Sensory AI will play an increasingly large role in decision-
making, including in critical situations. It is important to ensure that these systems are developed and 
implemented ethically, transparently, and responsibly, to avoid discrimination and ensure fairness and 
justice in the use of technology. 

In conclusion, the future of sensory AI promises to radically transform human-machine interaction, 
bringing significant benefits across various fields. However, it is essential to address the associated 
challenges and ethical considerations to ensure responsible and sustainable development of this emerging 
technology. 

 

Applications in Various Sectors: A Glimpse into the Future 

The applications of these new sensory capabilities are absolutely astonishing. They have the potential to 
disrupt multiple sectors, profoundly reshaping the human-AI interaction. Let's explore some of these 
transformative applications: 

Travel and Exploration: Imagine standing in front of the majestic Colosseum in Rome. A simple snapshot 
and a voice query can now immerse you in its historical context, architectural significance, and local 
legends. ChatGPT becomes your dynamic travel partner, providing both concrete perspectives and 
interpretative storytelling. 

Culinary Adventures: Even the act of cooking dinner becomes an interactive experience. Capture images 
of your fridge and pantry, and the technology not only suggests recipes but guides you through them step 
by step, adapting to your questions and offering culinary tips. 

Educational Support: The implications for education are astounding. A child facing a math problem can 
receive personalized guidance in real-time. ChatGPT becomes a tutor, visualizing complex problems and 
providing hints, democratizing access to quality education. 



 
BASIQ 2024 International Conference 

on New Trends in Sustainable Business and Consumption 
 

687 

Medicine and Telemedicine: Sensory capabilities open unprecedented possibilities for remote diagnosis 
and patient care. It's more than telemedicine; it's sensory medicine. This promises to revolutionize 
healthcare, making it accessible, personalized, and immediate. 

The Sensory Revolution: Transforming Our Technological Future 

The launch of voice and image capabilities in ChatGPT marks a fundamental moment in the evolution of 
human-machine interaction. It signifies the convergence of technology, philosophy, and practical 
applications. This redefines our expectations from digital companions. As we stand on the threshold of this 
new era, it is crucial to engage in a multidisciplinary dialogue that encompasses not only the technological 
implications but also the ethical, philosophical, and societal dimensions of this transformation. 

The sensory revolution has arrived, promising to redefine our relationship with machines. They are no 
longer just tools but partners in our journey through the complexities of human existence. 

 

Evolution is Constant and Ascending 

Everything tends to be virtual. Thus, companies in the tourism industry are integrating AI to address 
travelers' pain points, including hoteliers, travel agents, airlines, and guides. Hotels and attractions are using 
AI platforms like Sojern's AI Smart Concierge to send messages to customers before and after their stay. 
IHG Hotels & Resorts has launched the first voice-controlled smart hotel room with the help of Josh.ai. 
TripAdvisor offers virtual AI voice tours of destinations that highlight popular cultural sites. Booking 
companies like Hopper and Kayak use predictive analytics and AI-based models to help travelers find the 
best time to purchase hotels and flights. 

Artificial intelligence is revolutionizing the travel industry by improving personalized recommendations, 
streamlining booking processes, and providing real-time assistance, ultimately enhancing the overall travel 
experience for users. 

 

Conclusion 

In conclusion, an empirical analysis of psycho-sensory experiences in tourism through the lens of artificial 
intelligence could be an extremely useful tool for enhancing understanding and tourism experiences, 
significantly contributing to the sustainable and innovative development of the tourism industry. 
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