L
o i,

New Trends in Sustainable Business and Consumption  :BASIQ;

%,
o,

THE CONSUMER FOCUS — A NEW TREND IN THE ENERGY POLICY
OF THE EUROPEAN UNION

Santa Ana-Maria Tulia’
DBucharest University of Economic Studies, Bucharest, Romania
Doctoral School of Business Administration
E-mail: anamaria_iulia_santa@yahoo.com

Abstract

The consumer focus is a key element of European Union policies and of related initiatives
of European Union institutions. This orientation towards the consumer is reflected as well in
the business environment, in private companies acting at international level. Consumer
protection is not only a trend at European Union level, it is more than that. It is a common
value of the Member States of the European Union and thus of the companies activating in
this business environment. The consumer focus is part of the new energy policy at European
Union level and of the related legislative initiatives, contained in the package “Clean Energy
for All Europeans”. The present article assesses to what extent the consumer focus is a new
trend in the energy policy of the European Union and how this value has been reflected in
previous harmonization attempts of the energy sector at European Union level. The article
illustrates the concept of consumer protection as a common value of the European Union, as
it is reflected in the specific field of new energy policies. In order to perform this
assessment, the interdependencies between consumer focus and the energy policy are
analyzed, as there are interactions in both directions. The consumer focus shapes the new
energy policy of the European Union and the energy policy is influenced by consumer
behavior. The European Union consumer paradigm is analyzed in this context. The
originality of the present research consists of an interdisciplinary approach, combining the
assessment of legal issues and of European Union legislation with a business and economics
perspective, outlining new trends in consumer behavior and in consumer protection related
to European Union policies. Solutions based on this evaluation are proposed to be
considered when drafting energy policy measures.
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Introduction

The new energy policy framework at the level of the European Union is oriented towards
promoting sustainability and ensuring consumer protection (Vatamanescu, Nistoreanu &
Mitan, 2017). A key issue is the consumer focus as a trend of European policies in general
and as well of the new energy policy of the European Union in particular. These aspects are
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reflected in the legislative and institutional framework built within the European Union in
order to achieve the new goals of the new drafted energy policy. This common framework
finds its concrete expression in the package

“Clean Energy for All Europeans”, an initiative of the European Commission that started in
November 2016 and that shapes the future energy policy. This package contains measures
for a modernized energy sector, based on clean energy, energy efficiency and the use of
renewable energy as well as strategic measures regarding the Energy Union as a basis for
the common energy policy of the European Union.

Nowadays, following the latest developments at European Union level, this Energy Union is
not only a vision any more but it becomes reality (EC, 2019a). These new developments in
the energy policy come along with new goals to be achieved. The new Directives on Energy
Efficiency and Renewable Energies set new goals for 2030 for the European Union: the
new energy efficiency target of 32.5% and the new renewable energy target of 32%.

An interesting research issue are the changes that occured in the energy policy during the
harmonization attempts of this sector. Such a change is the shift from market orientation
towards consumer orientation in European Union policies, a topic that is analyzed in the
present research paper. It is important not to focus only on market issues when drafting
policy measures, but to put the consumer first, to offer him perspectives and best
alternatives, a healthy environment as well as an active role in drafting policies and an
active participation in shaping this transition to clean energy. The present article deals with
these research topics, in the international context of promoting sustainability and reducing
the negative impact of climate change.

Review of the scientific literature

There were several harmonization attempts in the energy sector in the last twenty years and
the consumer welfare used to be one aspect considered for the measures proposed or taken.
The studied literature identifies consumer protection and transparency as key elements that
have to be taken into consideration when drafting a harmonized energy sector at European
Union level (Gundel & Lange, 2011, p.24). On this basis, the focus on the consumer has
become a common value of the European Union. Consumer protection and transparency are
important issues reflected in the new package “Clean Energy for All Europeans”.

The European Internal Market is the core element of the European Union (Lengauer, 2014,
p. 89). Considering a parallel between the European Internal Market and the common
energy market of the European Union to be established by the Energy Union, this could be
an important element unifying the energy sector towards common goals. Consumer welfare
is a main goal of the European Internal Market and it is as well a very important element of
the new energy policy of the European Union. Achieving this goals thus strenghtens as well
the European Union as a construction.

Consumer protection has always been an important goal at European Union level, as the
European Internal Market has as a main function to ensure consumer welfare through
competition (Lurger & Augenhofer, 2008, pp. 10-11). The competencies of the European
Union in the specific field of consumer protection are established in the Treaty on the
Functioning of the European Union (TFEU), article 114, paragraph 3 and in the article 169
TFEU (TFEU, 2019). The legal basis for consumer protection is thus set in the primary law
of the European Union. It is nevertheless not an exclusive competence of the European
Union, like it is in the case of the European Internal Market or European Competition Law.
Consumer welfare is a topic where there are shared competencies between the European
Union and the Member States of the European Union. This is why cooperation is so
important in this field, in order to find the best solutions for achieving common goals for the
benefit of the consumer. This cooperation often takes the concrete form of European
Directives (Lurger & Augenhofer, 2008, pp. 10-11), as it is the case of the new Directive on
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Energy Efficiency and of the New Directive on Renewable Energies. These Directives have
an important role in harmonizing the energy policy at European Union level and building a
common basis for the energy strategy of the European Union.

Regarding the consumer concept, there has been a shift of paradigm from a naive and
informed consumer which was easy to mislead to a rational, informed consumer (Lurger &
Augenhofer, 2008, p. 41). This is the consumer paradigm valid for the European Union
consumer, as it was confirmed by the jurisprudence of the Court of Justice of the European
Union, in the Judgement of the Court referring to the Mars Case C-470/93, where the
consumer is defined as a responsible and rational person (Eur-Lex, 2019¢, C-470/93 Mars).
This approach regarding the consumer is obvious as well in the sector of energy policy,
where the consumer has a central role. Consumer welfare thus becomes a key value for the
energy policy of the European Union and it becomes an interdisciplinary concept to be
considered as well by business, economics and law (Moller, 2008, p. 38), in assessments
and when drafting policy measures.

The future development of the energy policy of the European Union is shaped by consumer
preferences and by consumer behavior (Tantau et al., 2016). The willingness to have a
transition towards clean energy has as well a cultural dimension, not only an economic one
(Pelau & Pop, 2018). The correlations between variables defining consumer behavior
relevant for the energy sector has been analyzed in the literature by means of the linear
regression in the field of circular economy (Tantau et al., 2018). These results are relevant
as well for the energy policy sector.

The present research paper is in line with previous research articles and further develops
their findings, using a new perspective in line with the current developments at European
Union level in the field of energy policy.

Research topics and research methodology

The present research paper analyzes the developments of the energy policy sector and the
related harmonization process in terms of consumer focus and of the shift of consumer
paradigm, which occurred in time. The article deals as well with the new perspectives for
consumers opened by the new energy policy of the European Union as well as with the role
of the consumer in this context. The background for the analysis is built by the new trends
of promoting sustainability at global level.

In order to deal with these research questions, the relevant literature has been studied. The
relevant European Union legislation, for example the new Directive on Energy Efficiency
and the new Directive on Renewable Energies have been as well analyzed. The official
websites of relevant European Union institutions, for example the website of the European
Commission, have been considered, as they provide information regarding the latest
developments at European Union level in the field of energy policy.

In order to research the interaction between consumer behavior and the energy sector an
appropriate research method that has been used is the questionnaire. This was addressed to
130 experts from the energy field and as well to experts from the academic field, from
European Union countries like Austria, Germany, Poland, Romania, Italy, Greece, Bulgaria,
Portugal and Belgium. The research was performed between February 2018 and February
2019. The questionnaire comprised 21 questions on the topic of energy policy, including
questions about the importance of consumer protection as an orientation in new energy
policies (Bartels, Plesea, Studeny & Just, 2017). Expert interviews have been used as a
qualitative research method, relying on the valuable expertise of the respondents, who were
either university professors with a high academic qualification or representatives of the
private sector,dealing with the energy field or related to this. Private companies that are not
active in the enegy field but that share the same values regarding clean energy have as well
been considered.
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Another research method used in the present paper is the case study revealing practical
aspects of the consumer focus in the energy policy sector. The city of Vienna has been
selected as a case study reflecting the consumer orientation in the energy policy sector, as
this city is recognized as a smart city and as it was as well ranked as the most liveable city in
2018, having a very good quality of life.

The questionnaire-based research method and the case-study are complemetary methods
used in the present research.

The present paper proposes an interdiscplinary research approach, combining aspects of
business and economics with a legal perspective, as the field of consumer protection and as
well the energy field are multidisciplinary areas. According to the studied literature
business, economics and law belong to econosciences (Dinu et al., 2016, p. 34) and can
thus reflect various facettes of the researched aspects. As the experts responding to the
questionnaire are from different Member States of the European Union, the present research
paper presents an international perspective, using a comparative dimension for the
assesment of the results.

The research methods used and the mixed interdiscplinary methods represent the novelty
and originality of the present article.

Results and discussion

The consumer focus is a trend with a high impact both on the private sector and of the
public sector. Private companies act customer-oriented while policies are drafted
considering the role and the expectations of consumers. This trend is reflected as well in the
new energy policies of the European Union, a topic of great interest at the present moment
and with interesting perspectives for the future. The European Union aims to build an
Energy Union, offering the best alternatives for the citizens of the European Union and
respecting as well the environment. Clean energy is in this context a key issue of the energy
policy.

The new energy policy of the European Union places the consumer in the center of its
actions in the transition towards clean energy. This result is reflected as well in the answers
of the respondents in the performed questionnaire based research. This orientation is an
important result and represents at the same time a shift of paradigm compared to the
previous consumer oriented strategies. Previous economic theories and models, such as the
Ordoliberalism, the Harvard School and the Chicago School considered the consumer as a
market participant but he was not the main target of competition and market policies aiming
consumer welfare (Moller, 2008, p. 99). The benefits for the consumer were mainly results
of the implemented market model. But the energy policy nowadays has its focus on the
consumer, he is not only a market participant but the most important market participant. The
consumers’ behavior shapes the policy, the consumer does not only benefit of taking part in
this policy, but he becomes proactive.

The energy policy is drafted considering the demands and behavior of consumers, their
needs for a healthy environment and for convenient alternatives. This attitude is a response
to the previous criticism at European Union level related to the fact that market issues and
economic aspects like profit were very important when drafting the project of the European
Internal Market. Now it is time for the consumer to be at the center of the actions of
European policies, to make the system more human-oriented instead of profit-oriented. This
principle is in line with the new trends regarding the achievement of sustainability and of
social responsibility.

Having this new policy orientation towards the consumer as a central element, new
perspectives arise for consumers, as well as new roles for them in society. The consumer
thus receives an active role in the context of energy policy. He is an active player in the
energy sector. This shift of paradigm is reflected in the new project of te European Union in
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the energy sector involving the transition from the concept of consumer to the concept of
prosumer. The consumer can produce energy and it can provide it to the network. This is an
element of novelty that was not present in the previous harmonization attempts at the level
of the European Union. It marks the transition from consumer and related consumerism to
prosumer with new roles in the energy policy of the European Union.

The practical impact of this new approach is reflected in new projects of the European
Union, as the initiative of the European Commission regarding Smart Cities (EC, 2019b).
This initiative shows the practical application of the energy policy, with benefits for the
citizens of smart cities. The questionnaire-based performed research reflects the opinion of
the respondents towards the importance of consumer protection in the context of energy
policy. The case study of Vienna as a Smart City has a complementary role compared to the
questionnaire based research, further reflecting the importance of the consumer-orientation
in public policies, an issue illustrated in the practical case of the city of Vienna.

Vienna is an important smart city at European Union level (Stadt Wien, 2019a). The
Austrian capital was ranked as the most liveable city in 2018 (Stadt Wien, 2019b) and it is
known for its achievements in becoming and remaining an important smart city in Europe.
In order to reach and maintain this status, Vienna’s municipality designs its goals for its
strategy until 2050. A synthesis of these goals can be found in the table no. 1.

Table no. 1 Vienna — Smart City goals

Vienna Goals until 2050:
Smart City — efficient use of energy
Strategy

— good energy performance for buildings

— good mobility with effective use of resources
— environment friendly city

— high rate of social inclusion

— good education for its inhabitants

— focus on research, innovation and development

Source: Own representation based on Stadt Wien, 2019a.

In order to reach the goals within the Smart City Strategy, Vienna emphasizes the
importance of using renewable energy which is environment friendly and permits an
efficient use. The trend to use renewable energy is a behavior that can be learned and
educated by presenting its advantages and by creating awareness regarding this issue. The
evolution of this behavior in time for the city of Vienna is presented in fig. no. 1.
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Share of renewable energy In gross final energy consumption

Share of renewable energy (%)
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mm Share of renewable energy in gross final energy consumption (Vienna)
wm Share of renewable energy in gross final energy consumption (imports)
Linear target trajectory until 2050
Target value SCWFS (2030: 20% | 2050: 50%)

Fig. no. 1 Share of renewable energy in gross final energy consumption in Vienna

Source: Stadt Wien, 2019c.

The strategy of the municipality in Vienna has its focus on the wellbeing of the citizens of
Vienna. It is thus a consumer-oriented approach. The goals and actions aim to create better
living conditions for energy consumers in Vienna. The objectives of Vienna’s consumer
oriented strategy are highlighted in fig. no. 2.

OBJECTIVE

Energy efficiency

Energy consumption

Renewable energy

Increase in energy efficiency and reduction of per capita final ener-
gy consumption in Vienna by 40% by 2050 (compared to 2005).

At the same time, the per capita primary energy input should drop
from 3,000 watt to 2,000 watt.

In 2030 over 209, and in 2050 50% of Vienna's gross final
energy consumption will originate from renewable sources.

Fig. no. 2 Energy related objectives for the city of Vienna

Source: Stadt Wien, 2019c.

The importance of a consumer oriented energy policy is reflected as well in the results of the
conducted research, where consumer protection and the use of renewable energies and clean
energy are indicated by the respondents as the most important priorities for new policies in
the energy sector. The results of the research can be summarized in fig. no. 3.

312



T

New Trends in Sustainable Business and Consumption ~ :BASIQ

/%"m ﬁ@«‘é@

B Consumer protection
u Ufse of renewables energies/clean energy
Other (e.g. energy security, smart vehicles)

25%

Fig. no. 3 Priorities for new energy policies
Source: Own representation based on the conducted research.

Conclusions

The present article highlights the importance of the consumer focus in the context of the
new energy policies of the European Union, a very dynamic field which affects all of us,
citizens of the European Union. As the latest developments in this field show it, this sector
is one that will further develop in the future, as it is one of great interest. Further research
will for sure be needed related to these new dynamics. The results of this paper can be used
as a basis for further research. The role of the consumer will be more and more important
when drafting policy measures and in this context further analysis of consumer behavior and
the new energy policy will be needed. The importance of the consumer focus is highlighted
by a study case presenting the strategy of Vienna as a smart city. The consumer orientation
is obvious in the goals set by Vienna within its long-term strategy.

The present article creates a connection between the already studied topics of consumer
behavior and the very new and developing field of energy policy with a focus on the
consumer, thus creating a bridge between different fields and placing the topic of consumer
protection into a currently very debated context of European policies, which is the energy
sector, now in transition to clean energy.

The findings of the present paper related to the interdependency between consumer behavior
and energy policy as well as the international comparative research performed bring a
contribution to the world of academia that can be further developed in future research
projects. As consumer welfare is an important value of the European Union, further research
to consumer protection in the context of new energy policies at European Union level will
for sure be needed and the results of the present study can be further developed.

References

Bartels, A., Plesea, D.A., Studeny, M. and Just, V., 2017. The Interdependence of
Competition Policy, Consumer Policy and Regulation in Introducing and Safeguarding
Effective Competition in the EU Telecommunications Market. Amfiteatru Economic,
19(45), pp. 367-380.

Dinu, V., Savoiu, Gh. and Dabija, D.-C., 2016. 4 concepe, a redacta si a publica un articol
stiintific: o abordare in contextul cercetdrii economice. Bucuresti: Editura ASE.

EC, 2019a. [online] Available at: <https.//ec.europa.eu/energy/en/topics/energy-strategy-
and-energy-union/clean-energy-all-europeans> [ Accessed 05 April 2019].

313



e
& ",
$ s

% BASIQ]  BASIQ INTERNATIONAL CONFERENCE

%,
B,

EC, 2019b. [online] Awvailable at: <https://ec.europa.cu/info/eu-regional-and-urban-
development/topics/cities-and-urban-development/city-initiatives/smart-cities en>
[Accessed 13 April 2019].

Eur-Lex, 2019a. Directive (EU) 2018/2002 OF THE EUROPEAN PARLIAMENT AND
OF THE COUNCIL of 11 December 2018 amending Directive 2012/27/EU on energy
efficiency, [online] Available at: <https://eur-lex.europa.eu/legal-
content/EN/TXT/PDF/?uri=CELEX:32018L2002&from=EN> [Accessed 22 January
2019].

Eur-Lex, 2019b. Directive (EU) 2018/2001 of the European Parliament and of the Council
of 11 December 2018 on the promotion of the use of energy from renewable sources,
[online] Available at: <https://eur-lex.europa.cu/legal-
content/EN/TXT/?uri=uriserv:OJ.L_.2018.328.01.0082.01. ENG&toc=0J:L:2018:328:T
OC>, <http://data.europa.eu/eli/dir/2018/2001/0j> [Accessed 22 January 2019].

Eur-Lex, 2019¢. C-470/93 Mars, Judgment of the Court (Fifth Chamber) of 6 July 1995,
Verein gegen Unwesen in Handel und Gewerbe Ko6ln e.V. v Mars GmbH, European
Court Reports 1995, 1-1923., ECLI identifier: ECLI:EU:C:1995:224.

Gundel, Jorg and Lange, Knut, Werner, 2011. Die Umsetzung des 3.
Energiebinnenmarktpakets, Tagungsband der Zweiten Bayreuther Energierechtstage
2011, Mohr Siebeck Verlag, Tiibingen.

Lengauer, A., 2014/2015. Einfiihrung in das Europarecht — Europdisches Verfassungsrecht.

Lurger, B., Augenhofer, S., 2008. Osterreichisches und  Europdisches
Konsumentenschutzrecht, 2. Auflage, Wien, New York, Springer.

Moller, S., 2008. Verbraucherbegriff und Verbraucherwohlfahrt im europdischen und
amerikanischen Kartellrecht. Baden-Baden: Nomos-Verlagsgesellschaft.

Pelau, Corina, Pop, Nicolae Al., 2018. Implications for the energy policy derived from the
relation between the cultural dimensions of Hofstede’s model and the consumption of
renewable energies. Energy Policy, volume 118, pp. 160-168.

Stadt Wien, 2019a. [online] Available at: < https://smartcity.wien.gv.at/site/buergerinnen/>
[Accessed 18 January 2019].

Stadt Wien, 2019b. [online] Available at: <https://smartcity.wien.gv.at/site/en/smart-city-
strategy-index-2019-vienna-leads-the-worldwide-ranking/> [Accessed 05 April 2019].
Stadt Wien, 2019c. [online] Available at: <https://smartcity.wien.gv.at/site/en/the-

initiative/monitoring/energy/> [Accessed 05 April 2019].

Tantau, Adrian Dumitru, Maassen, Maria Alexandra, Fratila, Laurentiu, 2018. Models for
Analyzing the Dependencies between Indicators for a Circular Economy in the European
Union. Sustainability 2018, 10, 2141, doi:10.3390/sul0072141.

Tantdu, Adrian Dumitru, Nichifor, Maria Alexandra, 2016. Consumer Behavior and
Perception on the Renewable Energy Instalments. Case Study: Wind Energy in Romania
and the Netherlands. 6™ International Symposium on Environmental Management and
Material Flow Management, www.emfm.tf.bor.ac.rs [Accessed on 3 December 2018].

Treaty on the Functioning of the European Union, consolidated version, Official Journal of
the European Union. [online] Available at: <http://eur-lex.europa.eu/legal-
content/EN/TXT/PDF/?uri=CELEX:12012E/TXT> [Accessed 17 March 2019].

Vitamanescu, E.M., Nistoreanu, B.G. and Mitan, A., 2017. Competition and Consumer
Behavior in the Context of the Digital Economy. Amfiteatru Economic, 19(45), pp. 354-
366.

314



